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INTISARI 
Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh  
pengungkapan corporate social responsibility terhadap kinerja keuangan 
perusahaan (Studi Empiris pada Perusahaan Manufaktur yang Terdaftar di BEI 
2011-2015). Populasi dalam penelitian ini adalah 143 perusahaan manufaktur 
yang terdaftar di BEI 2011-2015, sedangkan sampel yang digunakan dalam 
penelitian ini dipilih secara purposive sampling berdasarkan kriteria dan diperoleh 
sampel 10 perusahaan manufaktur. Data yang digunakan merupakan data 
sekunder berupa laporan keuangan tahunan perusahaan yang diperoleh dengan 
cara men-download dari website Indonesia Stock Exchange (www.idx.co.id).   
Corporate social responsibility (CSR) diukur dengan Corporate Social 
Responsibility Disclosure Index (CSRDI) atau indeks pengungkapan tangung 
jawab sosial perusahaan. Kinerja keuangan perusahaan diukur dengan Return on 
asset (ROA), Return On Equity (ROE), Profit Margin (PM), Tobin’s Q, Erning 
Per Share (EPS), dan Economic Value Added (EVA). Berdasarkan hasil 
penelitian, menunjukan bahwa corporate social responsibility (CSR) berpengaruh 
terhadap kinerja keuangan perusahaan yang diukur dengan Profit Margin (PM) 
dan Earning Per Share (EPS), sedangkan tidak berpengaruh terhadap Return on 
asset (ROA), Return On Equity (ROE), Tobin’s Q, dan Economic Value Added 
(EVA). 
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ABSTRACT 
This study is aimed to analyze and determine the effect of corporate social 
responsibility disclosures on financial performance (Empirical Study on 
Manufacturing Companies Listed on the BEI 2011-2015). The population in this 
study was 143 companies listed on the BEI 2011-2015, while the samples used in 
this study were selected by purposive sampling based on the criteria, and obtained 
a sample of 10 manufacturing companies. The data used is secondary data 
collected from the company's annual financial report obtained by downloading 
from the website of Indonesia Stock Exchange (www.idx.co.id). 
Corporate social responsibility (CSR) is measured with Disclosure of 
Corporate Social Responsibility Index (CSRDI) or disclosure index of corporate 
social responsibility. Company Financial Performance measured with Return on 
assets (ROA), Return on Equity (ROE), Profit Margin (PM), Tobin‟s Q, Earning 
Per Share (EPS), and Economic Value Added (EVA). Based on the findings of 
research, this study concludes that corporate social responsibility (CSR) has a 
positive effect towards the financial performance which is measured with Profit 
Margin (PM) and Earning Per Share (EPS), meanwhile corporate social 
responsibility reveals a negative effect on return on assets (ROA), Return on 
Equity (ROE), Tobin‟s Q, and Economic Value Added (EVA). 
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